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Creating	High-Converting	Ad	Images 

 

Hello, everyone, and welcome to this section of Facebook Advertising Secrets. We're going to talk about 
how to create high converting ad images. Here's what you'll learn. We'll talk about how to choose the 
images, design tools, design techniques, text and images, and image sizes for different placements. First, 
how to choose images to use in your ads. And the best practices is that images with people usually do 
better, but not always. Bright colors work really well. You've got to make sure that the text, if you use 
text, is large and clear. And sometimes images with no text do better, but you need to test that. And use 
elements that your audience is familiar with. For example, this ad has envelopes talking about an email 
list, but you can't even read the text very well and it's pretty boring and plain. I don't know for sure, but I 
would think that this image didn't convert that well. 

You also have to consider casual versus posed. There are some people who feel that casual images that 
look like a native post really do best, and I have seen different things with that. So that's why I always 
recommend testing. I happen to find that images with text actually do a little bit better in general. And I 
think that you can still use casual images in that case, but having text helps the image catch people's eye 
and be a little bit more readable on mobile. You can do something like take a casual image like this and 
use it in with some background and have some fun colors in there to kind of spruce it up a little bit. But 
this is a very compelling image, and this actually did really well in their ads. I also say that if you can't 
have an image that you have created yourself, you can customize stock images and they can still be very 
effective and eye-catching. 

If you have e-commerce product, you may want to show the product in different ways. You may want to 
experiment with things that can look like demos, or a collage of photos, or even carousel ads to help 
sequence through the different products. If you are looking for stock photos, I recommend 
Depositphotos, or 123RF. Those are two of my favorites. Facebook does have its own stock photography 
that you can use in images, but it's harder to customize those with extra text. You can also search on 
Pixabay for free sources of photos. Sometimes it's a little bit limited in what comes up, but sometimes 
you can get some really beautiful images from that. If you need to create 3D images for book covers or 
product images, you can easily create something with one of the tools we suggest, and then turn that 
into a 3D image that looks really compelling. 

I also recommend starting a swipe file. And I am frequently looking through my newsfeed for ads that 
are interesting to me. And I will just take a quick screenshot of it and grab it so that I can look at it later. 
Or you can do searches through the ad library or page transparency. Carousel ads can be really good for 
products or e-commerce so that you can kind of scroll through product ads, but they look just a little bit 
different. And sometimes the different look of that ad can catch people's eyes. 

Some design tools that I love. My favorite is Canva, and I use it all the time to keep designs together. I 
can easily share that design with clients so that they can approve the images before I upload them into 
the whole campaign. And then you can also do things like uploading personal photos and also stock 
photos so that you can keep your template together and create kind of a really fun group of potential 
photos to test. Using Canva, when you get into the design area, is just using the left navigation to add 



 

 

© 2020-21 Andrea Vahl, Inc Page 2 

things like elements and frames and upload your photos. And they also now have videos. And one thing I 
like about them is that you can use the folders to keep client campaigns all in one place. 

PicMonkey is another great tool. My design friend, Pamela Wilson, really loves PicMonkey and she uses 
it all the time. And it really, it's about just finding a tool that you resonate with and just continue to use. 
A new tool that I haven't tried yet but looks pretty interesting is called Crello, and I'm going to definitely 
give that a try. I've just poked around there a little bit, and it looks really promising. 

Let's talk about design techniques. And I'm not a designer, but like I said, my friend, Pamela Wilson, has 
some great tips. I link to a blog post that she did for me in the resources. She also has delivered some 
webinars for me that are really helpful as well. I'll see if I can link to those also. But some of her rules are 
no more than two fonts in an image. Don't confuse people's eyes with too many fonts. And then follow 
the sight lines. There's often a natural sight line in an image, if you use a stock photo. Or it could be a 
very deliberate sight line, like this one where I'm looking to the left in this photo, and then I put the text 
to the left so the eyes go straight to that text. If you have text all over the photo and someone's eyes 
have to dart all over the place, it can be a little bit unreadable and less clickable. 

And definitely make sure you're using complementary colors and kind of considering color choices in 
there. If you have brand colors, that makes it really easy. You're just always using brand colors or 
matching colors in the photo as much as possible too, if you pull up a stock photo. And definitely make 
sure you're using big enough text for mobile. This ad was probably a little bit borderline with the 
subhead for readable text on mobile, but it still did really well in terms of conversions. 

One of the tools that I really like to use is ColorPick Eyedropper. And this is a Chrome extension that 
allows me to figure out what the color is in an image, or maybe a client's brand color if they don't 
happen to know it, which a lot of clients don't. I will use this ColorPick Eyedropper. Mouse over the color 
I need to match. And then I'll be able to come up with that color that I can then use in text or in the 
images. One thing that I have found when I use two different monitors, I can't use the Chrome extension 
on my extended monitor. So just be aware of that. 

Text in images, the 20% text rule is officially lifted. You want to make sure you're really highlighting the 
benefit or call to action in the text in the image. Consider just pairing that with the text that you're using 
in the actual ad itself, and really kind of appeal to that target with a pain point that they are going to 
resonate with, or something that is really interesting to them. For example, the grow your business. Or 
pain, the silent problem many dog owners miss. And that gets people to click and find out what that 
problem might be. 

And then you can also test. Because in the image on the left, we had no text. It was just kind of a more 
casual image that was taken. And then in the image in the right, we actually added some extra text. And 
actually, the image without the text in general has converted a little bit better. And always think about 
testing very different images. So, I have an image with me with kind of a darker background and then an 
image without me with a really light background. And these images both did pretty well, both very 
similar cost per conversion, but it's always good to kind of find that out. 

Image sizes, you want to look at the other placements when you upload your image and make sure that 
they good, because if you have an image in the right-hand column, it may get cut off. Or if you have a 
Stories ad, they may not be choosing the right look for you. And so you can edit each of those 
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placements to make sure the image is cropped correctly, or you can upload custom images that are 
sized exactly for that particular placement. You can also customize the Stories without creating a new 
image. So that allows you to choose a background that you want to choose, or a different template. And 
you can match the color of the square image you may have uploaded so that it looks pretty seamless in 
this case, or create a whole new template to be a little bit more eye-catching there. 

And you can check the Facebook site for the image dimensions because there's a lot of different 
placement types. If you are going to use different placements, you want to sure you know exactly what 
the image size should be. In general, I use square images for the Facebook feed and for Instagram. I 
know some people use a little bit longer image because that is available. And then on the right column, I 
try and adjust that to be that 1200 by 628, or crop the image, if that's possible as well. And story images, 
I actually don't customize that with a whole image because I will bring in the text of the ad itself into the 
story ad with just using a square ad and customizing the template or the background. And I'll talk more 
about that in the placement section of this course. 

Here's what you learned. We talked about choosing images to use, design tools, design techniques, text 
in images, and image sizes for different placements. Talk to you guys again soon. 

 

 


